Marketing Mix 10 points 10%
Components of the Marketing Mix


Our questionnaire is an online questionnaire and it appears below.  It is part of our service where collect information about our clients.

	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	


Lovebytes Computer Dating Survey

Client Dating Information Section

 Last name

First name

High School

Male

Female

Street Address

City                     State      Zip Code

E-Mail Address                                        

Age: 16-17 18-19 20-22

 1.  My idea of a romantic evening would be a walk on the beach.  AS  AM  DM   DS

2.  My favorite kind of movie is: Drama Adventure Comedy Science Fiction

3.  My idea of a perfect Sunday is watching as many football games as possible. AS  AM  DM   DS

4.  My idea of a romantic weekend would be to stay at a cabin at the beach AS  AM  DM   DS

5.  You are a _______ person? Morning  Afternoon  Evening  Energetic All the time

6.  If you spent a week together, you would: spend: An afternoon apart, a few afternoons apart, be together 24/7, Sneak out when given a chance

7.  The idea if surfing or skiing sounds: Exhilarating, A good time, Pretty Exhausting, A death wish

8.  I would love a vacation where I would spend a couple of days at the beach: AS  AM  DM  DS

9.  Money is no object when you are on a date. AS  AM  DM  DS

10.  I love to try new foods. AS  AM  DM  DS

11.  When I go to work full-time, I plan to live for the weekend. AS  AM  DM  DS

12.  Nowadays it is almost essential that both a husband and wife work outside the home. AS  AM  DM  DS

13.  If I won a free trip for a week, I would like to go to :Europe, Hawaii, Caribbean Cruise, and South America

14.  The plans for my future include a four-year college degree. For Certain, Pretty Sure, Maybe Not, No Way

15.  Making a lot of money is a very important goal in my life. AS  AM  DM  DS

16.  A job in which I help others is an important goal for me. AS  AM  DM  DS

17.  My favorite kind of food is:. American, Mexican, Italian, Asian/Chineese/Thai

18.  A perfect first date would be going to an important school dance. AS  AM  DM  DS

19.  My favorite spectator sport is: Football, Baseball, Basketball, and Soccer

20.  I am a religious person. AS  AM  DM  DS

21.  I am extremely sensitive to any hint of criticism. AS  AM  DM  DS

22.  In stores and restaurants, I am quite demanding with the help. AS  AM  DM  DS

23.  In a relationship, I believe you should please yourself first then the other person. AS  AM  DM  DS

24.  I am a person who needs lots of emotional support. AS  AM  DM  DS

25.  I go to extremes to avoid disappointing anyone. AS  AM  DM  DS

26.  I have strong opinions and don't mind expressing them. AS  AM  DM  DS

27.  I tend to demand perfection from a date or mate. AS  AM  DM  DS

28.  If something needs to be said, I will say it no matter whose feelings might be hurt. AS  AM  DM  DS

29.  I am very disciplined and seldom give into procrastination. . AS  AM  DM  DS

30.  Watch out!  I am a dangerous person to cross. . AS  AM  DM  DS

31.  It is a disaster to me when I lose someone's friendship. . AS  AM  DM  DS

32.  I find it easy to simulate emotions I don't really feel. . AS  AM  DM  DS

33.  When I care for someone, I try to anticipate his/her wishes and desires. . AS  AM  DM  DS

34.  I think it is important for each person to own a car. . AS  AM  DM  DS

35.  My parents and I get along great.  AS  AM  DM  DS

36.  Being grounded is worse than death. . AS  AM  DM  DS

37.  I date at least _________ at a time. one person, two people, three people, four or more people

38.  If you eventually marry, how many children would you like? None, One, Two, Three or more

39.  Being on time is extremely important. . AS  AM  DM  DS

40.  Achieving high social status is an important goal in my life. . AS  AM  DM  DS

41.  Being kissed on the first is very important. . AS  AM  DM  DS

42.  I could not live without my cell phone. . AS  AM  DM  DS

43.  Social media cites like Face book and Twitter are an integral part of my life. . AS  AM  DM  DS

44.  I consider myself to be handsome/beautiful. . AS  AM  DM  DS

45.  Having the latest styles and fashions of clothing is very important to me. . AS  AM  DM  DS


  When the person is finished with the survey, they press the Send button and the completed questionnaire will be sent to our company's e-mail address.  When a significant number of surveys are received, the IT Department staff will merge them together to create a file that will be read and interpreted by the Lovebytes software.

Product/Service

The physical Product/Service offered to the consumer is a matchmaking service that finds similarities of character values, date potential, personality, career aspirations and importance of family.

Each respondent to the questionnaire emails a digital .jpg photo - head shot, to our company since the software uses photos of each client.. The computer software's main screen is shown below

   [image: image1.jpg]T

Fie  Ext

Snin | st Al Cirts | Dete Potril | Fnd Metches For it | Vi Gie Frfos |





 
The program elements are accessed by clicking on the appropriate tab.  A list of all clients can be viewed, Individual records can be displayed, matches can be found and dating profiles can be generated.

  The only tab that is not password protected is the view individual’s records.  We want prospective customers to view our data base. To find matches the software will compare these questions and their values to find the best possible date for the client.  A slightly modified Likert scale will be used in the software to assign partial points for partial matches. The scale can be used to capture the intensity of the feelings for a given item and responses can be compared for levels of agreement or disagreement. Most of the questions on the questionnaire use this methodology giving respondents the chance to Disagree Strongly, Disagree Moderately, Agree Moderately and Agree Strongly. A profile will then be generated from the software to give our clients profiles on their Date Potential, Personality, Job/Career Interests, Character and Family Values. The results of the matches, the profile and a picture of each match will be emailed to the client.

Placement


The placement used to get our product to the consumer is via the Internet.  That is our only channel of distribution.  The compiling of data, creating the files, finding the matches and profiles will be handled at our headquarters.  No middlemen are needed in our venture thus saving costs. 

Price


The price will be competitive. For example, Match.com charges $16.99 per month for six months or $34.95 for one month.  Other sites have much the same pricing structure.  Lovebytes.com will charge $395.40 ($32.95 * 12) for a one year’s subscription.  It entitles the client to 1 match each month or a total of 12.  It can be paid monthly at $32.95. We will have trade show discounts and special promotions during December, March and April.  Clients who introduce Lovebytes to their friends will receive a 5% discount.

Promotion 


Promotion will be accomplished in a couple of ways. The web site will be listed in the Virtual Enterprise shopping mall and meta tag information will be sent to the major search engines.  The questionnaire will be attached to the web page.  We will create ads that run on the Internet, tied to other Virtual Enterprise sites.  Email ads will be created and sent to all Virtual Enterprise companies in US network. Special flyers with trade show deals will be circulated during each of the trade shows. We will run an ad in our school paper and have a spot on the schools TV station featuring popular students in school showing how cool it is to use Lovebytes to get a date for a school activity.

We will attempt to obtain company to company contracts with other VE companies.

Target Market


The target market for most computer dating companies is twofold: the 20 to 35 year old segment and the 36 to 60's segment. Incomes in the younger segment range from $35,000 to $85,000.  Fifty-three percent have some college education.  Twenty-three percent have graduate degrees.  They enjoy spending time with friends.  They have a difficult time meeting single, interesting people. They want to avoid bars and nightclubs looking for a date. There is a nine percent growth rate projected for this segment. The income range for the older segment is between $55,000 and $100,000.  Sixty-five percent have college degrees. Forty-one percent have been married before.  They have trouble finding others their own age to date. They have tried many different methods to find a partner.  An eleven percent growth rate is expected for this segment. These companies focus on life-long partners with the end result of marriage.

Target Market Segment


Our target market segment is quite well defined.  It consists of high-school aged and college-aged students, single, with a fair amount of discretionary income earned from part-time jobs. The money earned is theirs to keep and does not have to be spent on food, rent, utilities etc. They spend their money on music, entertainment, clothing, etc,. They are very busy with school, sports, extra -curricular activities and work and are in need of our services to find dates for school activities as well as regular dates.  They are not interested in life-long partners at this stage in their lives.  They are looking for dates with good physical characteristics and people with the similar values and interests. Our company will attempt to debunk the myth that younger people should have no problem meeting people.  We want to convince our target market segment, that it is a cool thing to try computer dating, not a last resort. Currently we will focus on students on the US  and will later expand our market to include International Virtual Enterprise companies.

