Information Technology Department (Web Site) Week 6

This week's assignment is to produce the products page and shopping cart

You will turn in a listing of your products page

You will demonstrate how it works to your instructor.

You need to get a complete product line from your Marketing Department. This includes product name, cost, digital image, color, and sizes available if applicable.

Decide which products to feature on your web page.  You probably do not want to put all of them here as the more products the more work in coding your web page.  You can add more lately.

At this point you may decide to have different department members work on different products.

If you all follow the same format for the development of the product page, you can copy and paste each section.

Double click on "Products.html" to see how the browser views the file.

Capture the Products.html  page and paste into Notepad and get a printout.

You will see the navigational controls, the link to the style page, picture and headlines.

 Next we tell the browser that this is "Our Product Line Page"

We are now going to create some internal page navigational controls.  These controls are designed to move you down the page to view the items you are interested in buying.  They become very important as the list of products grows.

We are going to arrange the controls in a table.  Each link is in a table data cell.  There is only one row in the table.

For this product page, you can see the different category of items that this company carries.  Each item category has a link: men's board shorts, women's board shorts, women's sandals, men's sandals. hoodies and T-shirts.  There is also a link to the checkout portion of the page.

When you click on a particular link, the screen will show that category.

 The target for women's sandals is <A name="#wsandals"></A>.  Scroll down until you see this target.  Try it out to see how it works before changing the template for your company.

 The next line shows the beginning form tag.

<Form Name="form" Action="mailto:jerrybelch@cox.net" enctype="text/plain" Method="Post">

The only thing you need to do to make it work is to change the e-mail address to the one that you want the information sent to.  Be careful, change only the jerrybelch@cox.net part.  All other parts are critical

The enctype tells the browser to send the lines in plain text with breaks between them for easy readability.

The form name, form, is included as well as the action statement, which is the mailto part.

The line just below would be used if your web host provided form mailing CGI scripts.  Of course, it would be different than the one listed below.

<!-- Form Name="form" Action=http://www.janetbelch.com/cgi-pub/FormMail/ method =post -->

If you use the web host’s form mailing script, you will not need the MailTo tag.

 Now it is time to organize the first table for the first product.  In this case it is board shorts for men.

 Find the comment tag to mark where the table begins.

First we need to set the properties of the table, border, bgcolor, cellspacing and cellpadding.  We also set the width of the table as a percent of the browser’s capability, 90%

We create a new paragraph and then in bold type printout the name, "Men's Board Shorts"..

We begin with the first row in the table.  Set the font color to black

The first data table cell contains information about the first product, Quiksilver board shorts for $39.95.  

We create a checkbox for the user to click if they want to buy this product.  We name the product "Mboard1" and put the name of the product and its price just to the right of the checkbox.

"Mboard1" stands for men's board shorts, our first item in this category.

We insert some vertical space using the <P> tag

Next we display the picture of this item, set the height and width of this picture to 160 pixels and align it at the top of the table data cell.

We insert the picture "Shorts1.jpg".

The next section of this cell contains three radio buttons.  These buttons are used so that the customer may buy more than one of the items.

We use the input keyword with the type "radio".  We name all these variables "quantityMboard1".  This stands for the quantity of shorts ordered for this first item.

You will notice the way the variables are named.    Do not use spaces or special symbols as part of the name. Make them easy to copy and paste with the fewest changes possible.

We give each of the variables the same name for each button.  If you change the name, the user may select more than one button.  

We do not want this to happen. They can order one, two or three of this item.

We assign different values to each of these buttons.  The first one indicates that the user wants just one of the item

The next five lines are designed to allow the user to select the size wanted.  There is a button for each size.  Values match the sizes.

As a department decide on variable names for your product line.  Remember each one needs a unique name.  Don't forget quantity, sizes, color or whatever else you need to retrieve from your customers.

Write these variables down before starting to change the code in the template.

Make a copy of the variable list for each department member.

 Assign different product types/products to department members.

 Now make a table for each item in your product line that you want included in your web page.  Carefully use copy and paste.  

Remember follow naming conventions as in this first example.  Be very careful with assigning names and values

Make sure the name and value describe the item.  Remember for radio buttons, each one has the same name to keep users from pressing all of them.  Each one has a different value, however.

Shopping Cart Information

You saw the shopping cart link above.  When clicked, the customer information section becomes visible.

These lines are where the customer fills in the information about himself or herself. First name, last name, street address, city, state and zip code and e-mail address.

 Each of the customer data input lines are located in a table data cell. The input type is "TEXT".  This statement allows the user to enter letters, numbers, etc. for each of these fields.  A maximum length can be set as one of the properties.  This limits the number of characters that can be entered.  Name your variables carefully.  This is the NAME property.

There is a table data cell for each piece of the customer information:: last name, first name, high school, address, city state and zip code and e-mail address

The next line is the internal navigational link to the checkout portion of the program.

 The next line is the one used to submit the form to the e-mail address specified in the "mailTo:" tag above. 

All information between these tags is bundled and sent to the mailTo tag e-mail address.

<Input Type="Submit" NAME="submitbutton" Value="Submit Order">

The next line clears the form information from the form in case the user wants to start over..

<Input type="reset" name= "ResetButton" Value="Reset">

The next line as you can see is commented out.  It is used if you use a CGI

 script provided by your web host.  It goes hand in hand with the other line that is commented out just below the beginning form tag

<!-- input type=hidden value=janetbelch.com name=recipient(
</Form*> tag ends the form. It must be present for the shopping cart part to work

Copy and paste each portion developed by department members between form tags and save it.

Turn in a copy of the listing of the products page to your Instructor.

Show your page as it appears in the browser to your Instructor.
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